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ikB~;Øe ,oa ijh{kk ;kstuk 

PAPERS MAX. 
MARKS 

MIN. 
PASSING 
MARKS 

A. FOUNDATION COURSE: 
 1. HINDI LANGUAGE 

 
75 

 
26 

 2. ENGLISH LANGUAGE 75 26 

B. COMPULSORY GROUPS: 

GROUP-I 

 1. BUSINESS COMMUNICATION 
 2. ORGANISATIONAL BEHAVIOUR 

75 
75 

50 

GROUP-II 

 1. PERSONNEL MANAGEMENT 
 2. BUSINESS STATISTICS 

75 
75 

50 

GROUP-III 

 1. MARKETING MANAGEMENT 
 2. MANAGERIAL ECONOMICS 

75 
75 

50 

C. ASSIGNMENT: (RELETED WITH ALL THE SUBJECTS) 50 20 

TOTAL 650  

    
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



fcykliqj fo'ofo|ky;] fcykliqj ¼NRrhlx<+½ 

SYLLABUS  
 B.B.A. PART-II 

 

BILASPUR VISHWAVIDYALAYA, BILASPUR (CHHATTISGARH) 
www.bilaspuruniversity.ac.in 

vk/kkj ikB~;Øe  

iz”u i=&izFke 

fgUnh Hkk’kk 

                  iw.kkZad & 75 

[k.M&d 

  

 fuEufyf[kr 5 ys[kdksa ds ,d&,d fuca/k ikB~;Øe esa lfEefyr gksaxs &        vad&30 

 1- egkRek xka/kh   & lR; vkSj vfgalk 

 2- fouksck Hkkos   & xzke lsok 

 3- vkpk;Z ujsUnz nso  & ;qodksa dk lekt esa LFkku 

 4- oklqnso “kj.k vxzoky & ekr`&Hkwfe 

 5- Hkxor”kj.k mik/;k;  &  fgeky; dh O;qRifÙk 

 6- gfj Bkdqj    & MkW- [kwcpan c?ksy 

 

[k.M&[k 

  

 fgUnh Hkk’kk vkSj mlds fofo/k :i          vad&20 

 & dk;kZy;hu Hkk’kk 

 & ehfM;k dh Hkk’kk 

 & foÙk ,oa okf.kT; dh Hkk’kk 

 & e”khuh Hkk’kk 

 

[k.M&[k 

  

 vuqokn O;ogkj % vaxzsth ls fgUnh esa vuqokn        vad&25 

 fgUnh dh O;ogkfjd dksfV;k¡& 

jpukxr iz;ksxxr mnkgj.k] laKk] loZuke] fo”ks’k.k] fØ;k fo”ks’k.k] lekl] laf/k ,oa 

laf{kfIr;ka] jpuk ,oa iz;ksxxr foospuA 

  



fcykliqj fo'ofo|ky;] fcykliqj ¼NRrhlx<+½ 

SYLLABUS  
 B.B.A. PART-II 

 

BILASPUR VISHWAVIDYALAYA, BILASPUR (CHHATTISGARH) 
www.bilaspuruniversity.ac.in 

FOUNDATION COURSE 

PAPER-II 

ENGLISH LANGUAGE  

          M.M. 75 

The question paper for B.A./B.Sc./B.Com./B.H.Sc., English Language and 

cultural valuers shall comprise the following units : 

 

UNIT-I Short answer questions to be passed by (Five short answer questions 

of three marks each)       15 Marks 

UNIT-II  (a)   Reading comprehension of an unseen passage     05 Marks 

  (b)    Vocabulary 

UNIT-III  Report-Writing        10 Marks 

UNIT-IV  Expansion of an idea      10 Marks 

UNIT-V Grammar and Vocabulary based on the prescribed text book.  

    20+15 Marks  

 

Note: Question on all the units shall asked from the prescribed text which will 

comprise specimens of popular creative/writing and the following it any 

(a)  Matter & technology 

(i)  State of matter and its structure 

(ii) Technology (Electronics Communication, Space Science) 

(b)  Our Scientist & Institutions 

(i) Life & work of our eminent scientist Arya Bhatt, Kaurd Charak 

Shusruta,Nagariuna, J.C. Bose and C.V. Raman, S. Rmanujam, Homi J. 

Babha Birbal Sahani. 

(ii) Indian Scientific institutions (Ancient & Modern) 
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GROUP - I 

PAPER - I 

BUSINESS COMMUNICATION 

 

UNIT - I 

 Communication - Nature, Function and Scope, Role of Communication the 

business organisation.  

 

UNIT - II 

 Communication process, communication channel & Network, organisational 

communication.   

 

UNIT - III 

 Communication Media, Written Communication, oral communication, Non 

Verbal Communication & Public speaking. 

 

UNIT - IV 

 Harriers to Communication, Effective Communication. 

 

UNIT - V 

 Communication Feedback Systems, Wonderful world of words and their 

meaning, Communication Feedback System. 

 

GROUP - I 

PAPER - II 

ORGANISATION BEHAVIOUR 

 

UNIT - I 

 Organisational Behaviour: Basic Concepts, Theories, formal and informal 

organisation, perception, attitudes and values. 

 

UNIT - II 

 Personality development and personality theories. Motivation & Motivation 

theories. 

UNIT - III 

 Organisational conflicts, Role of Individual in organisation organisational 

structure & Design. 

 

UNIT - IV 

 Group & Group dynamics work group. 

 

UNIT - V 

 Leadership: Concepts, Theories. 
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GROUP - II 
PAPER - I 

PERSONNEL MANAGEMENT 

UNIT - I 

 Personnel management: Nature & Scope, Personnel management philosophy 

& its development. 

 

UNIT - II 

 Personnel policy, Manpower planning, Job analysis, Job description, Job 

specialization. 

 

UNIT - III 

 Recruitment, selection & placement of personnel, training & development of 

personnel. 

 

UNIT - IV 

 Performance appraisal, supervision and Counselling wages & Salary 

administration. Now wage incentives. 

 

UNIT - V 

 Work Culture and Employee motivation. Industrial relations and trade unions. 

labour welfare. 

 

GROUP - II 
PAPER - II 

BUSINESS STATISTICS  

UNIT - I 

 Functions, importance and limitations of statistics, Statistical Investigation. 

 

UNIT - II 

 Data Collection, Tools & Techniques. Classification and Tabulation of data, 

Diagrammatic presentation, Graphical presentation. 

 

UNIT - III 

 Measures of Central tendency, Measures of Dispersion, Moments, Sleekness 

and Kurtosis. 

 

UNIT - IV 

 Correlation, Regression, Index number, analysis of time series, Theory of 

Attributes. 

 

UNIT - V 

 Probability, Sampling distribution, Probability, Statistical Inference, Analysis of 

variance, Multiple linier regression. 
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GROUP - III 
PAPER - I 

MARKETING MANAGEMENT   

UNIT - I 

 Marketing: Basic Concepts meaning. Function and importance of Marketing 

 Management. 

 

UNIT - II 

 Consumer behaviour and motivation, Products and products policies. 

 

UNIT - III 

 Pricing decisions, price policy and strategy, channels of distribution and 

 logistics management. 

 

UNIT - IV 

 Market research and market segmentation sates promotion. 

 

UNIT - V 

 Sales forecasting, advertising management. 
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GROUP - II 
PAPER - II 

MANAGERIAL ECONOMICS  

OBJECTIVE  

 This Course is Meant to Acquaint the student with the principles of business 

economics as per applicable on business. 

COURSE INPUTS  

UNIT- I 

 Introduction Basic Problems of economy, Working of Price Mechanism. 

Elasticity of  Demand: concept and measurements of elasticity and demand;   Price 

income and cross elasticity; Average revenue, Marginal revenue and elasticity of 

demands; Importance of elasticity of demand. 

 

UNIT - II  

 Production Function: Law of variable proportions; ISO-quant's, Expansion 

path; Return to Scale; internal and external economics and diseconomies. 

 

UNIT - III 

 Theory of costs; Short run and long run cost curve-traditional and Morden 

approaches.  Market Structure -I Market Structure and Business decision; Objectives 

of a business firm. 

 a) Perfect Competition: Profit Maximization and equilibrium of firm and 

industry; short run  and long run supply curves; Price and output determination. 

Practical applications. 

 b) Monopoly: Determination of price under monopoly; Equilibrium of a firm; 

Comparison  between perfect competition and monopoly; Multi-plant monopoly; 

Price discrimination. Practical applications. 

Unit - IV Market Structures 

 a) Monopolistic competition: Meaning and characteristics; Price and output 

determination under monopolistic competition; Product differentiations; Selling costs; 

Comparison with perfect competition; Excess capacity under monopolistic 

competition. 

 b) Oligopoly: Characteristics, Indeterminate pricing and output; Classical 

models of oligopoly; Price leadership; Collusive oligopoly. 

 

Unit - V 

 Factor Pricing-I: Marginal productivity theory an demand for factors; Nature of 

supply factor inputs; Determination of wage rates under perfect competent and 

monopoly; Exploitation of labour. 

 Factor Pricing - II: Rent Concept, Recording and modern Theories of Rent 

Quasi rent.  Interest- concept and theories of Interest; Profit-Nature; Concepts and 

theories of Profit. 


